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Seventy-Eight Percent of Retailers Plan to Improve General-Purpose Credit Card
Installments Acceptance To Meet Growing Consumer Demand, According to New Report
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Divided, Not Conquered: Acquirer and Merchant Confusion Clouds Split-Payments Landscape, a collaboration between
Splitit and PYMNTS Intelligence, draws on a census-balanced survey of 2,572 consumers conducted from Aug. 8,
2023, to Aug. 12, 2023, examining the use of

installment plans for common purchases. The sample was census-balanced with respect to the U.S. population, with
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ovember 6, 2023. Finally, this report is further grounded in a surv 00 merchants conducted from
September 5, 2023, to September 26, 2023, and a recontact survey of 50 firms conducted from December 7, 2023, to
December 14, 2023. These surveys uncovered the underlying confusion among acquirers and merchants about
installment payment options, highlighting the challenges split-payment providers face in a rapidly evolving retail
landscape.



http://www.prnewswire.com/
https://c212.net/c/link/?t=0&l=en&o=4091937-1&h=2548267502&u=https%3A%2F%2Fwww.pymnts.com%2Fwp-content%2Fuploads%2F2024%2F02%2FPYMNTS-Divided-Not-Conquered-Split-Payments-Landscape-February-2024.pdf&a=here

is accepted by more than 1,500 eCommerce merchants in over 30 countries and shoppers in over 100 countries.
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